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Before Opening a New Gallery
Abstract

The art world has historically been controlled by
the wealthy and privileged. The institutions that
have benefited the most have received criticism
in recent years over the lack of diversity amongst
their audience and artists represented on their
walls. Community galleries can make up for the
deficiencies of major art institutions and give
voice to those who will not be noticed in traditional
spaces (i.e. museums, galleries, auctions). This book
details the process of creating a pop-up gallery
that will serve the community through displaying,
publicizing, and selling artwork. The process begins
with organizing a committee to oversee the space,
select artists, and offer support and guidance.
Next, the ideal minimal spatial qualifications for
the gallery are addressed along with promotional
techniques. Finally, detailed instructions are
provided to set up the exhibition system with
illustrated potential uses and configurations.

To contextualize the system, a community
building in Woonsocket, RI is used as the example
site. The central location, positive reputation, and
previous association with art aids to create an
advantageous space for a community gallery. While
Woonsocket is an ideal art setting, it does not
define the characteristics necessary for success.
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Before Opening a New Gallery
Statement

This thesis is an informational manual to accompany
the pop-up art gallery exhibition system.
It was designed as an approach to address the
problematic exclusivity in art and design. The
production of art has traditionally been reserved for
the wealthy and most privileged members of society
in the United States. While a lot of experience
is required to work with an art collection, often
obtained through unpaid internships, the result is
some of the lowest paying entry-level positions.1
Additionally, artists rarely make a living wage solely
with their art at the beginning of their career. Many
supplement with other jobs and very few ever
break into the industry.
Lack of diversity brings another barrier into
the art world; representation remains inadequate
both in collections and in the audience. According
to a study reviewing 40,000 artworks across 18
museums in the US, it is estimated that 85% of
the artists displayed are White and 87% are men.2
While this data is shocking, it is not surprising. The
artists shown reflect the visitors viewing their art.
The average museumgoers are white professionals
with at least a bachelor’s degree, representing only
35% of the United States.3
Art institutions pay a lot of money researching
and strategizing ways to increase visitation.
Researchers have found that the usual ways
to address low participation in the visual arts

are ineffective and ignore the core issues.
Many museums provide discounted tickets,
transportation, and new and interesting events
to encourage attendance.4 However, the most
impactful barrier is the feeling of not belonging and
inferiority associated with art.5 People believe they
are not informed and smart enough to understand
and relate to artwork. This phenomena is a more
complex issue for institutions to address.
How can art be demystified and approachable?
Outreach has expanded and largely targeted youth,
providing art lessons and creative activities. This
exposure technique is a good start but largely
ignores adolescents who have graduated from
elementary school. Furthermore, it does not directly
address the scarcity of diversity or alienation felt
by adults. To remediate some of those feelings, it is
necessary to go into the communities and interact
with locals. There are many smaller institutions that
accomplish this, however, it is often an obstacle to
obtain the adequate funds.
This thesis is a response to the need for more
accessible gallery spaces to support aspiring
and hobbyist artists. The program detailed,
strives to organize small pop-up gallery spaces
within underserved communities or among any
enthusiastic group of people interested in art.
An underserved community can be defined as an
area without an art presence or space to promote
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Sussman, ”Can Only Rich Kids Afford to Work in the Art World?“
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”An Estimated 85 Percent of Artists Represented in US Museum Collections Are White, a New Study Claims.“
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”Exhibition and Museum Visitor Figures 2018.“
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”How Free Admission Really Affects Museum Attendance (DATA).“

5

Mason and McCarthy, ”‘The Feeling of Exclusion.’“
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and display the work of local artists. Commercial
space is an expense most artists cannot afford;
therefore this system is designed to fit in any
available space regardless of size and wall area. For
example, these public spaces, unused or undefined,
can include store fronts, lobbies, hallways or waiting
rooms. Such community galleries can make up for
the deficiencies in diversity and accessibility at
major art institutions and give voice to those who
would ordinarily be ignored. Increasing artistic
engagement within a community is the best way
to promote creative expression and ensure the
arts live on and diversify. These pop-up galleries
are made to provide a space for early, aspiring,
and hobbyist artists. It is a difficult feat to carve
out a space for any artist to show their work.
However, after an initial gallery show, subsequent
opportunities develop easier.
This pop-up exhibition system is modular and
features three complementary pieces which can
be sold separately or as a complete set. Everything
is made of wood and utilizes metal brackets and
screws to provide support. The main display
structure comprises of three frames that combine
to make a seven by seven foot piece which
exhibits two-dimensional artwork (i.e. paintings,
photography, projections). For three-dimensional
pieces, a pedestal is included to function as a
display surface or work area for art-making and
workshops. Finally, chairs allow for seating during
creative projects or just places of respite.
As the system cannot function alone, a site
in Woonsocket, Rhode Island was selected to
6

4

demonstrate use of the pop-up gallery display unit.
The Blackstone River runs from northern Rhode
Island through southern Massachusetts. This area
holds a shared history as being the birthplace of
America’s Industrial Revolution, and consequently
experienced the same economic downturn as
many industries moved south and the factories
could not compete.6 Today these areas are slowly
rejuvenating through the work of many nonprofits.
Woonsocket is one of these impoverished towns
where nonprofits are taking effect. Located in the
city center is a new building (Millrace) meant for the
community. Millrace is owned by NeighborWorks
Blackstone River Valley which is a national nonprofit
organization working to provide affordable housing
and support for local residents and businesses.
Currently, the mixed-use building features an
incubator kitchen, inexpensive event rental space,
and apartments. It is centrally located next to a
public park, the Museum of Work and Culture, and
walking distance to many stores and restaurants.
Besides residing in an ideal location, the small
city also features a few local art producing
organizations. The art clubs and associations that
existed within the last ten years have disbanded
when their gallery spaces were foreclosed,
therefore the interest in art exists without a space
to congregate and share. These combined features
support the right environment in which the pop-up
community-run art gallery can live, and thrive.

National Park Service, ”History & Culture - Blackstone River Valley National Historical Park (U.S. National Park Service).“

Before Opening a New Gallery
Literature Review

Art has been linked to extreme wealth and profound
poverty for all of recorded history, separating
those who can buy from those who strive to sell.
Patronage governed what art was made and
insured only nobility and upper class owned art. In
contrast, the struggling artist image continues to be
the first trope conjured to discourage anyone from
attempting the profession. When museums became
open to the public, largely during the 19th century,
these stigmas began to be dismantled allowing
more people to view and access art. While many
art institutions work to evolve and keep pace with
the age of the internet, there is a lot of room for
improvement.
Lack of diversity is a prevailing issue in all
forms of art via representation and leadership
roles. Museums have achieved a modest increase
of diversity in staff demographics, however, not in
leadership roles.1 This trend does not reflect the
predicted future of the United States population.
Researchers believe that by the mid-21st century,
there will be no major racial or cultural groups in
the United States.2 Today, a third of the population
is considered part of a minority group, but only ten
percent of museum visitors are considered a racial
minority.3 In attempts to counteract these statistics,
many larger institutions offer incentivization through
discounted or free tickets in the hopes of removing
1
2
3
4
5
6
7
8
9

barriers. Unfortunately, the invisible barriers rarely
have to do with the cost of admission.4 Surveys
have shown physical and personal access are much
bigger factors.5 Physical access primarily refers to
the availability of adequate public transportation
to cultural institutions. Personal access reflects
the individual’s perceived belongingness within the
museum.6 Many people feel they do not belong
nor feel welcome in art institutions. Young people
especially feel excluded from these types of
environments.7
This alienation from the art world and
institutions begins to be addressed in communityled arts nonprofits. New benefits continue to
emerge from these types of organizations when
managed successfully. Within underserved
communities, public art spaces promote community
identity, social interaction, and economic
revitalization.8 When advantageously located, they
can draw tourists from local neighborhoods and
beyond.9 Local artists also get the opportunity to
show their work, increasing exposure.

Katz, ”Study Finds Art Museums Are Slowly Becoming More Diverse, but Progress Is ‘Uneven.’“
Merritt, ”How to Forecast the Future of Museums.“
Ibid.
”How Free Admission Really Affects Museum Attendance (DATA).“
Kay, Wong, and Polonsky, ”Understanding Barriers to Attendance and Non-Attendance at Arts and Cultural Institutions.“
Ibid.
Mason and McCarthy, ”‘The Feeling of Exclusion.’“
Grodach, ”Art Spaces, Public Space, and the Link to Community Development.“
Ibid.
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Program Precedents

Museum of Fine Arts, Boston
The Museum of Fine Arts (MFA) opened to the
public on July 4th, 1876. Like all museums, the
primary mission has been to provide access to
art and historical artifacts to the public. In the
1980s, visitorship was low. This prompted active
community outreach, the new strategy for engaging
the public. Artful Adventures was founded providing
structured tours and related activities for youth
within the museum’s collection. Today, additional
programming has emerged to develop more active
relationships in surrounding communities. The
Community Arts Initiative pairs a staff art educator
with each of their ten community organization

View from main entrance.

partnerships. These classes are after school,
mostly through Big Brother Big Sister, and include
structured lesson plans that culminate in a final
art project. The museum also sponsors an annual
artist fellow who collaborates with the children to
produce a finished exhibited piece.
These programs successfully bring specific
groups of children to the MFA to engage with the
collection. Robert Worstell, Head of Community and
Studio Art, acknowledges the program does not
directly engage the communities as a whole, but
hopes through the interactions with the children
and their families the reach is impactful.

Map of MFA (painters palette) and all community partnerships (stars).

Art Educators/Staff

10 Community
Organizations

Support Workshops/Events
youth
HowArts
community
outreach is organized.
workshops

6

Permanent safe spaces
Global collaboration
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RISD Museum, Providence, RI
The RISD Museum was founded with Rhode
Island School of Design in 1877 on the belief
that art institutions have a civic responsibility to
engage with the community. To further promote
the mission, Museum Without Walls was created
to form relationships with institutions in the area.
This program facilitates off-site activities tailored
to the needs of the host and event. According
to the museum’s Deputy Director of Exhibitions,
Education, and Programs, Sarah Ganz Blythe, ”the
end goal was always to make sure you came to
the museum. I think we’ve moved beyond that
Support youth
idea. If art or artmaking finds a meaningful role in

your life, it doesn’t really matter whether you come
here or not.“ She expects all partnerships to be
reciprocal and not merely expect the institution to
hold the privilege of transforming another, which is
a common belief from the past.
The museum’s off-site approach focuses
on cultivating relationships with community
organizations instead of individual community
members. Similarly to the MFA, the museum offers
art classes through an application only summer
intensive program for teens.

Arts workshops

Permanent safe spaces
Global collaboration
Kids led

Community
narratives

Art show

Dorcas International
Institute of Rhode Island Providence
Parks
Leviton Dual
Language School
Brown Refugee Youth
Tutoring and Enrichment
CrossRoads
Rhode Island
Community Providence Public and
Preparatory School Community Libraries
How community outreach is organized.

View from both main entrances.
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Bushwick School, Brooklyn, NY
Bushwick is a neighborhood in Brooklyn which has
been transformed by the residents to serve their
need for affordable artistic space. The galleries
are all owned and operated by artists exhibiting
their work without the added costs of a traditional
gallery. These spaces began appearing in the early
2000s, primarily in living rooms, storefronts, and
abandoned factories. What further differentiated
these galleries from professional places in
Manhattan and Chelsea is that most of the artists
have full-time jobs so their motivation to show art is

not monetary. Since profit is not the focus, artwork
that would not normally appear in museums and
galleries can be shown.
These artist-run galleries are exceptional
examples of spaces created for the community.
While walking into a person’s house to view art
seems strange, the storefront and factory settings
provide an approachable environment for those
unfamiliar with the art world.

Outside gallery in Bushwick.

Bushwick School
Shared
Space

Artists
Workshops Galleries

Community
Engagement

How arts are organized in Bushwick, NY.
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Map of all arts related organizations within Bushwick.
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Design Precedents

Japanese joinery
Japanese joinery takes into consideration
every aspect of the material when choosing the
optimal joint. The section from the tree, from which
the wood was produced, can dictate which cuts
will maintain the piece of wood’s greatest strength.
These joints are identified by their complex shapes
which incorporate a series of movements or
additional pieces to lock them into place. Coveted
for beauty among woodworkers, Japanese joinery
techniques require many years of practice.
This artform has faded from practice as it does

not compete well against newer techniques that are
cheaper and readily comply with building codes.
Recently, however, more designers are fighting to
keep the craft relevant by using new technology
to expedite the production time. Pictured below
is a recent project utilizing these innovations; The
Prostho Museum Research Center by architect
Kengo Kuma.

”Shippasami-tsugi“ Japanese joint.
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Design Precedents

Pop-up event and trade show systems
There are a variety of aluminum and plastic display
solutions that actually ”pop-up“ and collapse back
into their small cases. Pricing is either not readily
provided or is very expensive. These pop-ups are
primarily meant for temporary posters and graphics
and are not meant to support the weight of other

Pop-up metal system.
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objects. Furthermore, any repairs would require the
fabricator to send new specially-made replacement
parts. Therefore, these types of systems would not
provide adequate displaying capabilities in a small
community-run gallery.

Before Opening a New Gallery
Design Precedents

Museum and gallery systems
Typically, systems that are advertised as holding
artwork are movable solid white walls secured to the
ceiling and floor, or are very heavy and require large
machinery to move. These systems are targeted to
larger art institutions and therefore do not provide
pricing guides on their websites. The weight and

anchoring requirements for these systems are
not possible for smaller grassroot organizations to
accommodate. Additionally, the fabricators claim
these walls can be detached and leaned against a
wall, but are not able to be broken down into smaller
pieces. Finally, consumers rely on the manufacturer if
any broken or other pieces issues arise.

Wall and ceiling attached system.
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Intended User Group

No prior art or gallery related knowledge is
necessary for the understanding of this guide. All
that is required to complete the installation is the
interest or desire to organize a community-run
gallery. This manual’s aim is to make the art world
more accessible and comprehensible.
Therefore, the intended user group could be
everyone. As stated previously, those who are most
likely to visit and engage with art are of European
descent, who have advanced degrees, and are
above the United States median household income.
This system aims to be an equalizer in this trend

and make exhibiting and promoting art available to
those who do not fall into these categories.
The main material used is obtainable at any
store that sells wood and is therefore much more
affordable than the commercial alternatives.
Additionally, the ease of set up, which requires
neither building experience nor tools, allows any
novice adult the ability to alter all spaces.

100%
75%
50%
25%

1982

1992

2002

2012

2017

Percentage of Americans age 18+ who visited an art museum or gallery in the previous year.
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Intended User Group

100%
75%
50%
25%
6.7%
1900-1970

25 Years Ago

Present

25 Years
Ahead

Present
Museum and
Gallery
Visitors

United States minority population percentage.

100%
75%
50%
25%
18-24

25-34

35-44

45-54

55-64

65-74

75+

Age range of people visiting art museums or galleries.
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Intended User Group

100%
75%
50%
25%
Grade
School

Some High
School

High
School

Some
College or
Associate
Degree

College
Graduate

Graduate
School

Education level completed of those who visited an art museum or gallery in the last year.

According to the National Endowment for the Arts most museum and art gallery visitors are White and have obtained
a graduate degree representing in 35% of the population.
14

Intended User Group
Accessibility

We are surrounded by museums in the United
States. Not all museums are the massive buildings
often associated with the word. While not every
dot below represents an art museum, the numerous
galleries, schools, and smaller arts organizations
make up for any numerical loss. Considering there
is such an abundance of art, one would think it
would be more prevalent in most people’s lives.
Unfortunately, art has not successfully competed
with new technology and has lost its relevance with
the majority of the population. Much of this is the
result of the mystique associated with art, and the
alienation felt with museums and galleries.

The solution is to make everything about
art and design accessible to the masses. While
this removes the feeling of preciousness people
like to pair with art, it is the only way to ensure
preservation. This grandeur is fine for artifacts
in museums, however it feels out of place in
contemporary art. It is also important to remember
that these artifacts were once new and did not
have the importance placed on them today.
Their significance should not be diminished.
Nevertheless, the best way to protect artwork is
to demystify it through promoting art making in all
communities regardless of privilege.

All museums in the United States.
15

Establishing the Gallery
Site Characteristics

Location is one of the most important factors
when selecting the site for a gallery. Strategically
locating the gallery in relation to other points of
interest makes a big difference in the number of
visitors. A space that is nearby or within a city’s
commercial center is ideal to tempt newcomers to
wander in while visiting neighboring businesses.
Signage and curb appeal also draw people into a
space, therefore picking a building by a window is
beneficial. Furthermore, placement to nearby public
transportation and parking eliminates inconvenience
and increases foot traffic.
The space must be accessible to the public.

Most galleries are open to the general public but
often feel intimidating rather than inviting. They
consist of many clean white walls and seem too
austere and expensive. All community spaces must
express warmth so all are comfortable entering
and spending time within. Unfortunately, this is
not a measurable characteristic of a space, so it
is paramount that careful consideration is made.
All of these guidelines become irrelevant if an area
is gifted to the community. In this scenario, word
of mouth and advertising can offset any location
deficiencies.

Spatial Characteristics

Interior requirements for a prospective gallery
space are difficult to define. In order to serve all
members of the community, the space must be
accessible. This includes handicap accessibility in
and around the gallery. Any information provided,
such as text, must be understandable to those
without prior knowledge of art. Everything about
the gallery must be transparent to the viewer, since
art is perceived as shrouded in mystery.
An abundance of wall space is necessary
to display art, although not all buildings possess
empty surface area. Temporary wall space can
be provided, with this manual’s system, to display

16

artwork and divide a room. If the gallery is going to
be located within a building and is not easily visible,
signage becomes essential. In that situation, a
central location with a lot of traffic is ideal.

Establishing the Gallery
Running the Gallery

There is no one correct way to establish a gallery.
Anyone can decide to open one and show any kind
of work. However, when the space is meant for the
community, it is important that inclusive purpose
is reflected. There should not be any selfish
motivations or biased perspectives. To protect
against such danger, many creative spaces rely on
committees to select amongst submitted proposals.
They must ensure all messages portrayed in the art
upholds community values.
Ideally, the members are local residents with
different specialties to provide helpful guidance for
selected artists. Some relevant disciplines could be

artists, designers, marketing professionals, and local
government employees. Ultimately, it is critical that
all design decisions be left to the selected artist/
curator, although solicited advice and feedback
could potentially amplify the learning experience.
The primary goals are to exhibit artwork and
provide meaningful gallery experience.

Call for Show Proposals

A community-run gallery should exist to support
and promote local early career artists who have
little to no art show experience. This space can
provide experience for aspiring designers and
curators. Consequently, an exhibition can consist
of one artist’s work or include many people, and
the organizer can be anyone. As the experience
level should not be a qualification, teachers and
afterschool program directors can use the space
for students. The opportunity to display one’s
artwork on a wall that is not their own provides a
sense of pride that is motivating.
There are some deliverables all applications

should follow, no matter the experience level. An
initial draft of the exhibition theme and statement
explaining the curatorial vision of the show is
critical. This is good practice to push artists to
describe their work and talk about themselves, an
activity which does not come naturally to everyone.
The assignment also forces planning to commence
and decisions about artwork (previously created
or forthcoming) to begin. Additionally, a first draft
of an exhibition catalogue or ”works included“ list
supports the statement so the scheme is clearer.

17

Important Safety Instructions

While no prior design or building experience is
required for installing this system, operation and
construction should be reserved for adults. All
persons should be capable of lifting at least 50
pounds in order to avoid injury. Furthermore, it is
not recommended to assemble this product alone.
The frames will attain greater stabilization if parallel
corners are set up simultaneously.
Upon completion, the system is capable of
supporting itself and displaying art but is not
impervious to a vandalism. Therefore, it is not
recommended to install this in an area that is

18

entirely unmonitored. Additionally, it is not made
to support the weight of a human; only the chair is
designed for that function.
The materials used for this entire system
can be easily obtained and replicated if a repair
is required. To replace any of the wooden parts,
precision is essential even if expertise is not
necessary. A table or hand saw would be used
with caution to produce the joints. Someone with
experience working with wood should have no
difficulty reproducing the original design.

Features

This system is made to adapt to a variety of spaces
and serve many functions. All types of visual art
can be displayed utilizing this product, however
a short list of the most common forms were used
as inspiration. This medium includes: framed (i.e.
photography and painting), projected, pedestaled
(i.e. sculpture and jewelry), and art making.
Adjustments can be made to further customize
the pieces. In the two-dimensional art display,
holes run across the horizontal bars to allow for
numerous positioning of the frames. As long as the
holes of the top and bottom frames align, wooden

dowels can be inserted to act as a stopper and
restrict movement. Included in the package are
brackets that double as feet and hangers. These
hangers can also follow the many holes to provide
users flexibility in positioning art. They can support
artwork or canvas/fabric (see detail drawings on
page 23) so digital art and projections are possible.
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Exhibition System Assembly
Suggested Tools

Hammer

Level
X2

Flathead Screwdriver

Average Cargo Capacity

1'5"

1' 5"

2'6"
4'

3'7"
3'2"

20

8'

Two-Dimensional Display System
Shipping
Without packaging:
125 lb.
$435
Travel:
4 will fit in the average pick-up truck
2 will fit in the average passenger car

8"
3'

1' 1/2"

1'
2

"
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Exhibition System Assembly
Dimensions

7'
11"
6'
"
7/8
7
6'

Fire-retardant treated 2"X4" lumber

3/4"

1"
1 1/2"

3/4"

3/4"

1"

22

1"

Two-Dimensional Display System

Steel brackets

31

31

/2"

/2"

1/16"

/2
31

"

3 1/8"

3 1/2"
1/16"

/2"

31

Wooden dowels and metal screws

"
1/4

"
/8

41

"
1/2

/4"

21

/4"

13

1"
1"

23

Exhibition System Assembly

1

2

3

24

Two-Dimensional Display System

1

2

3
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Exhibition System Assembly
1
4

7'

2

5

3

5

6'11"

4

6'7 7/8"
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Adjustable picture hanging system

Canvas with grommets
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Exhibition System Assembly
Projection Set-Up
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Two-Dimensional Display System
Framed Art Set-Up
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Exhibition System Assembly
Specifications
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Exhibition System Assembly
Shipping
Without packaging:
74 lb.
$100
Travel:
4 will fit in the average pick-up truck
2 will fit in the average passenger car
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Exhibition System Assembly
Shipping

Without Packaging:
46 lb.
$70
Travel:
16 will fit in the average pick-up truck
10 will fit in the average passenger car
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Chair
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Northern Rhode Island Case Study
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Northern Rhode Island Case Study
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Northern Rhode Island Case Study
Site Plan
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Millrace, Woonsocket, RI
Main Level Plan
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Northern Rhode Island Case Study
Lower Level Plan
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Millrace, Woonsocket, RI
Section
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Northern Rhode Island Case Study
Interior Lobby Photos
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Millrace, Woonsocket, RI
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Northern Rhode Island Case Study
Current Building Program
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Art Classes
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Storage
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Millrace, Woonsocket, RI
Proposed Building Program
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Northern Rhode Island Case Study
Exhibition Layout
Without Packaging:
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Projection Screen

Pedestals

Framed Art

Table & Chair
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Millrace, Woonsocket, RI
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In Summary

There are numerous benefits associated with
bringing art into communities. The main outcomes
are economic growth, community identity, social
interaction, improved overall health, and empathy
for others.1 These benefits are especially important
in underserved communities who do not have
access to art because of real or perceived barriers
(transit, financial, alienation, etc). This thesis hopes
to address these concerns through removable
interventions brought into existing buildings across
the country. It is also designed to unveil the
hidden work involved in organizing an art exhibition
through complete transparency.
The manual begins by addressing the optional
formation of a committee tasked with receiving
and selecting exhibition proposals, and offering
advice and support to the artists. Suggested spatial
requirements and ideal gallery locations are also
discussed but are not meant to be rules, merely
topics to consider. The bulk of the manual explains
the pop-up exhibition system. This wooden system
includes metal supports and wood dowels which
combine to provide a straightforward display
solution with pronounced connection points. The
obvious joints and cuts represent the design intent
to demystify exhibition design. Ultimately this
system is meant to be easily assembled by anyone
regardless of experience.
Increased exposure and accessibility are what
will bring the artworld into the future and provide
a creative outlet for many. All objects receive
importance not by existing, but from the stories
and history people attribute to them. Hopefully the
1
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future will allow for anyone’s voice to be heard, and
the art they create will reach the world regardless
of wealth and privilege. Until then, designers must
view projects through a humanitarian perspective
and always keep future users in mind.

Grodach, ”Art Spaces, Public Space, and the Link to Community Development.“
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Appendix
Gallery Contract Template

The Artist(s) (name, address and telephone
number):
The Gallery representative:
1. Agency and Purposes. The Artist(s) appoints
the Gallery for the purposes of exhibition only. The
Gallery shall not permit the Artworks to be used for
any other purposes without the written consent of
the Artist(s).
2. Exhibition. The Gallery accepts for exhibition
only, those Artworks listed on the attached
Inventory Sheet which is part of this Agreement.
All Inventory Sheets shall be signed by Artist(s) and
Gallery.
3. Warranty. The Artist(s) hereby warrants that they
created and possesses unencumbered title to the
Artworks, and that their descriptions are true and
accurate.
4. Duration of Exhibition. The Artist(s) and the
Gallery agree that the initial term of the exhibition
for the Artworks is to be __________________
_________________, and that the Artist(s) does
not intend to request their return before the end of
this term. Thereafter, exhibition shall continue until
the Artist(s) requests the return of any or all of the
Artworks or the Gallery requests that the Artist(s)
take back any or all of the Artworks with which
request the other party shall comply promptly.
5. Transportation Responsibilities. Packing,
transportation of and handling expenses and risk of
loss or damage incurred in the delivery of Artworks
from the Artist(s) to the Gallery, and in their return
to the Artist(s), shall be the responsibility of the
Artist(s).
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6. Responsibility for Loss or Damage. The Gallery
shall be responsible for the safekeeping of all
Artworks while they are in its custody. Additionally,
the Artist(s) is responsible for insuring Artwork.
7. Fiduciary Responsibilities. Title to each of the
Artworks remains in the Artist(s) until the Artist(s)
has been paid the full amount owing him or her
for the Artworks; title then passes directly to
the purchaser. All proceeds from the sale of the
Artworks shall be held in trust for the Artist(s).
8. Commission. The following commission/payment
terms will apply to each consigned artwork sold by
Gallery: ____% (commission to Gallery), ____%
(payment to Artist(s)).
9. Removal from Gallery. The Gallery shall not tend
out, remove from the premises, or sell on approval
any of the Artworks, without first obtaining written
permission from the Artist(s).
10. Reproduction. The Artist(s) reserves all rights
to the reproduction of the Artworks except as
noted in writing to the contrary. The Gallery may
arrange to have the Artworks photographed to
publicize and promote the Artworks through means
to be agreed to by both parties. In every instance
of such use, the Artist(s) shall be acknowledged
as the creator and copyright owner of the Artwork.
As noted above, all rights to reproduction of the
work(s) of art identified herein are retained by the
Artist(s).
11. Termination of Agreement. Notwithstanding any
other provision of this Agreement, this Agreement
may be terminated at any time by either the Gallery
or the Artist(s), by means of written notification
of termination from either party to the other. In
the event of the Artist(s’) death, the estate of
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the Artist(s) shall have the right to terminate this
Agreement. Within thirty days of the notification of
termination, all unsold Artworks shall be returned by
the Gallery.
12. Procedures for Modification. Amendments to
this Agreement must be signed by both Artist(s)
and Gallery and attached to this Agreement. Both
parties must initial any deletions made on this form
and any additional provisions written into it.

_________________________________
Signature of Artist(s)

_________________________________
Date

__________________________________
Signature of gallery representative(s)
This Agreement represents the entire agreement
between the Artist(s) and the Gallery. If any part
of this Agreement is held to be illegal, void, or
unenforceable for any reason, such holding shall
not affect the validity and enforceability of any
other part. A waiver of any breach of any of the
provisions of this Agreement shall not be construed
as a continuing waiver of other breaches of the
same provision or other provisions hereof. This
Agreement shall not be assigned, nor shall it insure
to the benefit of the successors of the Gallery,
whether by operation of law or otherwise, without
the prior written consent of the Artist(s).

_________________________________
Date
Artist(s) shall have the right to terminate this
Agreement. Within thirty days of the notification of
termination, all unsold Artworks shall be returned by
the Gallery.

Artwork Inventory Sheet
Please note the following: Title, Medium, Size, Price,
Framed or Unframed
1.
2.
3.

______________________________
______________________________
______________________________
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Appendix
Call for Exhibition Proposal Template

________ Gallery
Call for exhibition proposals
Artist Curated Exhibitions
Gallery address:
Gallery description:
Fast facts:
Proposal deadline:
Email completed proposals to:
Exhibition proposals should include:
Completed proposal form and contact information.
Initial written exhibition statement (1 page max)
which explains the curatorial theme of the show.
Complete numbered exhibition catalogue or pdf
with clear images of selected work with dimensions,
medium, and date created.

Name of contact person(s): ________________
e-mail: _______________________________
phone: _______________________________
Exhibition title: _________________________
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